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I recently received an unsigned letter that reflected much of what all union members are 
feeling, not just our own local. It began, “I am writing with respect, in hopes you can shed some light 
on a topic that’s been coming up in make-up and hair trailers for some time now, especially in light of the 
decreasing work locally in the industry: a moratorium on membership.” The letter reflected the frustra-
tion of our members watching their careers slip through their fingers because of the exodus 
of film jobs from our area. It’s felt everywhere. Many migrated to California with the dream 
of working in Hollywood, only to see it all going to other states. Make-up artists and hair 
stylists spend many years learning their craft and the truth is you really get to the top of 
your game in your 40s, 50s, often your 60s and beyond. By then, you have the obligations 
of family and have set your lifestyle according to your income. So when the jobs are drasti-
cally reduced, the competition gets stiffer and stiffer, and the natural instinct is to protect 
what has been conceived as yours.

Every few years, somebody brings up the idea of closing the doors to the union. It comes 
up at General Membership Meetings, it’s mentioned in conversations. It’s nothing new. The 
member wrote, “I don’t think a moratorium is unreasonable and I truly believe that if brought to a vote 
by the General Membership, it would pass. I believe it’s necessary and long overdue! Especially now that our 
hour requirements have gone up to 400, it seems foolish to take on new members…” The desperation, 
frustration and fear are real for many. No one will deny they haven’t had the same thoughts.

However, the Taft-Hartley Act of 1974 allows “union shops.” Whether film and televi-
sion, broadcast network, theater or Disneyland, our membership requirements are all tied 
to collective bargaining agreements, which are in turn, tied to federal law. With that, it is 
not legally possible to discriminate against those who obtain the necessary amount of work 
on productions that hold union contracts. Once they get the required days, they must be 
given the opportunity to join. Short form: Even though the members might vote to close 
the doors, federal law wins, the doors must remain open.

Back in the Dark Ages when I joined, we all faced the same grumblings from the more 
seasoned members who were sure that we would be the downfall of their careers. But truth-
fully, things were a little different. Film and television production in the 1970s and ’80s 
was on an upward trend and the increase in membership really was balanced by the amount 
of work available. In the 1990s, our Local had a huge upswing in membership and increased 
from about 350 members to more than 1,700 in a short time. People forget that in the last 
decade, many have retired or taken Honorable Withdrawal, some have passed away, some 
were suspended, and many were removed from the Roster due to lack of work. You notice 
the new people but forget that just as many have retired and are sailing in the Virgin Islands 
(see Jim Kail’s photo in “Extended Family News”). So, in the final analysis in all classi-
fications, we currently have 1,732 active members, an actual increase of only 15 members 
since 2000, when we had 1,717. Our largest classification, the Industry Experience Roster 
Journeymen and Trainees, numbers less than 1,400.  

We need new members to keep ourselves fresh, learn the newest trends and keep ourselves 
competitive. We all learn from each other. Young lab rats bring new fearlessness of experi-
mentation with new products, but their life training adds the element of caution when using 
materials which might harm either themselves or the environment. If it were up to the old 
lab guys, they’d still be using MEK in confined spaces. Young beauty make-up artists and 
hair stylists aren’t afraid to break the rules, mostly because they never learned them. Their 
bold ideas set new trends that may annoy the more seasoned members, but they attract a 
new audience that wants to copy their works.

Make-up artists and hair stylists come from every continent and work hard to get into this 
union. They aren’t forced, they come willingly. But they’re having 
just as hard a time getting jobs as everybody else.

SUSAN CABRAL-EBERT
President

First Entertainment Credit Union already serves over 60,000 industry
pros, but we want everyone in the biz to join. That’s why we’ve cooked up
this storywriting contest. We’ve got $2,500 and 3 iPads to award to the
best original stories, fact or fiction, that somehow involve or include the
credit union. To enter the contest, simply join the credit union, write a killer
short story, and then go to www.firstentertainmentwriteoff.com to
upload it for consideration. While you are there, you can check out your
competition, read up on our judges, drool over the prizes, collaborate
with the other aspiring writers and more – it’s a full-blown social network
set up just for this contest. Learn more about the industry’s leading
financial institution at www.firstent.org.

Nancy Cartwright – Emmy
award-winning actress and the
voice of Bart Simpson.

John Reed – Best-selling
author and National Book
Critics Circle Board Member.

Kirk Ward – Screenwriter,
actor, producer and comedian.

Be Judged.

Get Noticed.
Winning story will be published in major
trades for all the world to see.*

Save $80!

Join
the credit
union &
get the
discount!**

*Winning story will be published in the form of a special
advertisement in major trade publications.**Once you become
a member of First Entertainment Credit Union, you will receive
a discount code for specific products at www.finaldraft.com. For
complete contest details, visit www.firstentertainmentwriteoff.com.

Best original story wins $2,500.

http://www.firstentertainmentwriteoff.com
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As you know, most Local 706 Industry Experience Roster 
members working on union agreements are covered by the 
Motion Picture Industry Pension and Health Plans. When 
the IA negotiated the 2009 Basic Agreement with the pro-
ducers, they were able to restructure 
the “Plans” in a way that our mem-
bers, families and retirees would still 
benefit and enjoy the same quality of 
care as they had in the past without a 
major hit to their pocketbooks. As the 
result of their talks, our pension, even 
though it must be carefully watched, 
is secure for now. Our retirees will 
still be receiving an extra 13th and 
14th check each year for the dura-
tion of the contract, and our Active 
and Retiree Health Care will still 
be excellent comprehensive coverage 
without any substantial changes.  

So much for what has happened 
in the past… Here is what we must 
do to maintain what we have now. In 
order to keep money flowing into the 
funds, we must make sure that every 
single project in this town is work-
ing under a union contract. If you 
are starting a show that isn’t under 
a union banner, let us know, and we 
will get the International involved to 
endeavor to “flip it.” No matter what 
the budget of a project is, nine times 
out of 10, the IA can tailor a contract to fit the show’s needs 
along with getting you benefits. For the future of your pen-
sion and health benefits and staying eligible, we must keep 
Los Angeles a union town! More and more, your livelihood 
and benefits rely heavily on one word… “ORGANIZE”! 
Please call in all jobs.

Now, let’s think ahead… The escalating cost of medicine, 
the unstable global economy and the ever-changing job mar-
ket here in Los Angeles will have an effect on our upcoming 
Basic Agreement negotiations. Granted the negotiations are 
not for a while, but I want everyone to be aware that inevi-
tably, there will be some changes in how our Pension and 
Health Plans are going to work.  

With declining DVD revenues and hours going into the 
Plans, our union shows being lured out of Los Angeles by 

lucrative tax incentives, our residuals from supplemental 
markets and post–’60s not being as high as we would like, 
and the new government health plan being thrown into 
the mix, the IA will have to be very creative to negotiate a 

contract that protects our members 
for the future. Like any business, 
if less money is coming in then 
what is going out, the IA, working 
alongside the Plans, will have to 
find inventive ways to overcome the 
shortfall to pay the bills.  

On that note, as we get closer to 
the Basic’s negotiations, the IA will 
be reaching out to you sometime 
next year to address the subject of 
pension and health. Whether it is in 
the form of a written survey mailed 
to you from the IA, in email blasts 
coming from us here at the Local, or 
gatherings much like old-fashioned 
town hall meetings, they want your 
opinions; they need your input and 
want you to be involved. If you 
receive questionnaires sometime in 
the future, please return them with 
your honest answers, for the IA 
truly wants to be able to address 
your concerns as they go forward 
into the next negotiations. Your 
opinions will help to formulate 
what they will be putting forth to 

the producers. Once you are asked, please become part of 
the process… It’s in your best interest.     

On a lighter note, I would like to leave you with a little 
something I learned a long time ago… Each and every one 
of you has the potential to succeed; anything and everything 
is possible if you approach your life with a caring heart and 
a good attitude. As you go about your everyday schedules, 
greet your family and friends, and your fellow workers with 
a smile and a friendly manner; treat your producers and pro-
duction personnel with respect and be thankful for the work. 
I guarantee that you will get back what you give.

Please enjoy this issue of The Artisan.

Tommy Cole

BY TOMMY COLE

Business Representative, I.A.T.S.E. Local 706

“ Your livelihood 

and benefits rely 

heavily on one word 

… ORGANIZE! ”

http://www.temptu.com
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If you were watching the news on July 14, you might have 
caught the newsflash that filming in California had increased 
for the second consecutive quarter. The California Tax 
Incentives are actually starting to work, even if it only seems 
like a small increase. Amy Lemisch, Executive Director of the 
California Film Commission, stated, “The incentive program 
is performing exactly as it was designed, leveling the playing 
field and keeping competitive.” It’s estimated that there are 
almost 100 films to begin production throughout California 
from July through the end of the year. So far this year, 23 
productions received the benefits of the state incentive and 
were scheduled to begin after July 30. On the first day of the 
new fiscal year, the applicants for this year’s incentives formed 
a line out the door. Commercials are still not covered by the tax 
incentives, but that sector has been showing strong growth and 
production increased a huge 35% from April through the end 

of June. Television production increased only 1.4% but if you 
think about it, the normal hiatus period starts in May, so that 
would definitely affect the low statistics. A few series were can-
celed, but the new season (the second half of the year) shows 
promise of a dramatic increase in scripted television. Even bet-
ter, ad buyers are tiring of summer reality programming and 
are requesting that the broadcast networks put forward more 
scripted shows. That’s good news for us.

Last March, I visited Washington, D.C., with a delegation 
whose purpose was to personally contact federal legislators 
and discuss with them the importance of jobs in Southern 
California. More than 200 business and labor leaders from 
all over Southern California and San Francisco converged on 
Capitol Hill to have one-on-one meetings and discuss the 
jobs situation. Within our delegation, it was always my job to 
discuss with each congressperson, senator or their aide, not 
only how important the tax incentive program is to our film 
and television community, but also to emphasize and reiter-
ate the need for legislation to help control Internet piracy and 
the devastating effects it has had on our industry, and how it 
affects each crew member personally. It was with great pleasure 

that business and labor are side by side on this issue. Sister 
Maria Elena Durazo of the Los Angeles County Federation of 
Labor was also in attendance and was delighted to see another 
“labor person” walking the halls of Congress to stump for jobs. 
Our meetings were scheduled on the same week the healthcare 
legislation was being pushed through the senate, so many of the 
meetings were scrambled. Unfortunately, after going through 
all the security clearances, etc., our meeting at the White House 
was canceled at the last minute because of the late-night, 
behind-closed-door meetings that had the whole town buzzing. 
Meetings with U.S. Senators Feinstein and Boxer were reas-
signed to larger, less personal functions, but Congresswoman 
Diane Watson was especially glad to spend a very generous 
amount of time with the “Hollywood” people. Congresswoman 
Watson has been a true advocate of the film industry and even 
though she is retiring, promised to continue to be an activist 
for our causes. She is passing her support to former Assembly 
Speaker Karen Bass, who is currently seeking to win the 33rd 
Congressional District. Bass was, and still is, an active sup-
porter of the tax incentives and worked diligently with the 
IATSE to get the bill passed. She truly realizes the importance 
of the initiative and the jobs it is creating and is committed to 
expanding the state incentives.    

It’s one thing to meet in a senator or congressman’s office 
outside the Capitol building, but one of the most exciting 
and energizing meetings was in a small, cramped, private 
office off the Rotunda, where Congressman Xavier Becerra 
(31st Congressional District) took time with our delega-
tion to address matters of importance to the district. As Vice 
Chair of the Democratic Caucus and a senior member of the 
House Ways and Means Committee, we were all aware that 
the healthcare bill was at the top of his agenda, so we had 
been briefed that our issues were probably not at the top of 
his list. The great surprise was his support and involvement in 
the anti-piracy legislation and how he is working with various 
governmental agencies to help control the problem. He was 
extremely well versed on the subject and pledged to keep 
fighting on our behalf. The piracy issue has cost hundreds of 
thousands of American jobs and has had a detrimental impact 
on our health and pension plans. The difficulty lies not only in 
controlling illegal Internet downloading, but government agen-
cies that need to be provided the proper funding and work in 
alignment with each other. (Please read IATSE International 
President Matthew Loeb’s letter, also in this issue of The 
Artisan.) As Co-chair of the Legislative Action Committee on 
the Hollywood Chamber of Commerce, I was again delighted 
to meet with Congressman Becerra in July. As moderator of the 
event, I was able to steer questioning and get him to share his 
knowledge on how our government is dealing with the issue. He 
was originally scheduled to speak for 45 minutes but ended up 
staying for an hour and half. 

Once again in May, I traveled to Sacramento with the same 
group to meet again with state officials (I’m the only union 

From Hollywood 
to the Hill

Sue Cabral-Ebert on a mission

BY SUE CABRAL-EBERT

President, I.A.T.S.E. Local 706
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member of the group). Our two-day visit was quite full 
with meetings with everyone from Gov. Schwarzenegger to 
Assemblymen Mike Feuer, Kevin DeLeon, Curren Price, Jr., 
and Assembly Speaker John Perez. The meet-
ing with Schwarzenegger was fairly brief but 
we immediately hit common ground with talk 
about the film and television tax incentives, 
and of course, his former make-up and hair 
team, Jeff Dawn and Peter Tothpal. I personal-
ly felt our meeting with Speaker Perez’ deputy, 
Rick Simpson, was the most gratifying as it 
gave me a chance to give direct feedback and 
let the somewhat insulated legislators know 
that the tax incentives actually are working, 
even if it is only a small amount. It was very 
evident during the conversation that they really 
didn’t know if it was having an effect. Timing 
is everything. Just a few days prior to our visit, 
one California senator had introduced legisla-
tion that would have dramatically threatened 
the tax incentive bill—and not for our benefit. 
Networking through other business meetings 
just before the trip, we were able to rally sup-
port from alliances and be instrumental in stonewalling 
the new legislation—something we were really proud 
of! The momentum was on our side and we carried 
that to Simpson. During a recess of the California 
Assembly, we looked at the aspects of how the original 
tax incentive legislation was working and helping to 
bring back employment and how this new legislation 
might severely hamper the longer term progress. I spoke 
bluntly and let him know that we needed Perez’ support to pre-
vent the changes. Our candid meeting opened the door (even if 
was a back door) and communicated how the vast majority of 
our film community was against altering the tax incentives plan. 
We all wish it were a bit more competitive, but in a state that’s 
in dire financial straits, leave it alone. That meeting alone was 
worth the trip. As it stands right now, SB1197 remains in place.

July gave me the opportunity to once again meet with both 
U.S. Congressman Becerra and California Assemblyman Feuer 
(42nd Assembly District) in two separate meetings. I was asked 
to moderate roundtable discussions between the legislators and 
the Hollywood community, fielding questions and keeping it 
lively. Becerra once again reiterated his commitment to battling 
piracy, expressing his knowledge of how severely it affects not 
only our industry, but the direct effect on each of our members. 
Everyone attending received a great education on how each of 
the layers of governmental agencies overlay upon each other 
and how appropriations to fund these laws need to be in place. 
Assemblyman Feuer gave a report on the current legislative cli-
mate in Sacramento. He discussed at length the serious budget 
challenge that our state is facing, commenting that services 
throughout the state will need to be cut due to the dire finan-
cial situation. As Co-chair of an Assembly working group on 

job creation, Feuer stated that he anticipates the speaker will be 
introducing a comprehensive jobs package in the coming weeks 
that will include tax incentives for new hires. He discussed the 
importance of job creation to the state economy.

Getting involved in political issues has become increasingly 
important for our union—it affects our sur-
vival. For many years, we coasted along compla-
cently taking our livelihood for granted, never 
even thing about the fact that other people 
would want to take it away from us. The city, 
county and state never saw it coming either, 
therefore, never set up an infrastructure to pre-
vent it from happening. It was almost a perfect 
storm. Although our needs are different from 

other sectors, the film business in our state was like the big 
cash cow. It was there, it brought in lots of money, thousands 
of jobs, billions of dollars in tax money to support cities and 
counties, but it took care of itself and didn’t need much govern-
mental assistance. Then in less than a decade, it all went away. In 
all my years as a working make-up artist, I went from job to job 
to job—I always worked, rarely stopped, sometimes in town but 
much of the time on distant location. Then suddenly in 1998, 
everything went to Canada and for the first time in my career, I 
went for seven months without a job. It was traumatizing, so I 
know what it’s like, I’ve been there. The dollar exchange leveled 
out and California production came back and I was fortunate 
enough to get back in the game. But now the game has changed 
again, and I feel fortunate to be in a position to be an advocate 
for my brothers and sisters. I’m not alone; other Locals and 
especially the International, are fighting diligently—everybody 
hits on different strategies and areas. This town needs to wake 
up and make changes to truly become film-friendly again. As 
a body, we make up a very large and powerful voting block. If 
it takes a few meetings and trips to get time to get one-on-
one face time with legislators, whether city, county, state or 
federal—whatever it takes to keep reminding them that we are 
a very large body that is reaching out for their attention and 
assistance, I’m more than happy to help. 

Sue with delegation (top 
left), sitting with California 
Assemblyman Mike Feuer 
(above), and at the table 
with U.S. Congressman 
Xavier Becerra (left).
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Outstanding Hairstyling for a 
Single-Camera Series
CASTLE
Toni-Ann Walker
Yuko T. Koach
Lillie S. Frierson
GLEE 
 (“THE POWER OF MADONNA”) 
Stacey K. Black
Mary G. Stultz
Roxanne N. Sutphen
Gina Bonacquisti
GLEE
 (“HAIROGRAPHY”) 
Lynda K. Walker
Ann Marie Luddy
Michael Ward
Gina Bonacquisti
MAD MEN
 (“SOUVENIR”)
Lucia Mace
Anthony Wilson
Mary Guerrero
Peggy Semtob
TRACEY ULLMAN’S 
 STATE OF THE UNION
Martin Samuel
Colleen LaBaff  

Outstanding Hairstyling for a 
Multi-Camera Series or Special
82ND ANNUAL ACADEMY AWARDS
Anthony Wilson
Maria Valdivia
Gail Ryan
Vickie Mynes
DANCING WITH THE STARS
Mary Guerrero
Kimi Messina
Jennifer Mazursky
Maria Valdivia
Cynthia Romo
Cyndra Dunn
HOW I MET YOUR MOTHER
Grace Hernandez-Leider
Jennifer Guerrero-Mazursky
TWO AND A HALF MEN
Pixie Schwartz
Krista Borrelli
Ralph Abalos
Janice Allison

GEORGIA O’KEEFFE
Enid Arias
Geordie Sheffer 
TEMPLE GRANDIN
Geordie Sheffer
YOU DON’T KNOW JACK
Colleen Callaghan
Cydney Cornell 

Outstanding Makeup for a 
Single-Camera Series 
(Non-Prosthetic)
CASTLE
Debbie Zoller
Debra Schrey
Rebecca Alling
Steve Anderson
David De Leont
Sara Vaughn
GLEE 
 (“THE POWER OF MADONNA”) 
Eryn Krueger Mekash
Kelley Mitchell
Jennifer Greenberg
Robin Neal Luce
Kelcey Fry
Zoe Hay
GLEE 
 (“THEATRICALITY”) 
Eryn Krueger Mekash
Kelley Mitchell
Trent Cotner
Jennifer Greenberg
Mike Mekash
GREY’S ANATOMY
Norman Leavitt
Brigitte Bugayong
Michele Teleis-Fickle
MAD MEN
Lana Horochowski
Ron Pipes
Maggie Fung
Kate Shorter
Bonita Dehaven
Angie Wells

Outstanding Makeup for a 
Multi-Camera Series or Special 
(Non-Prosthetic)
82ND ANNUAL ACADEMY AWARDS
Bruce Grayson
Barbara Fonte
Lori Benson
Melanie Mills

THE BIG BANG THEORY 
Peggy Nichols
Ken Diaz
Vikki McCarter
DANCING WITH THE STARS
Melanie Mills
Zena Shtetsel
Patti Ramsey Bortoli
Angela Moos
Barbara Fonte
Nadege Schoenfeld
SO YOU THINK YOU CAN DANCE
Amy Strozzi
Heather Cummings
Crystal Wolfchild
Marie DelPrete
Adam Christopher 

Outstanding Makeup for a 
Miniseries or a Movie 
(Non-Prosthetic)
GEORGIA O’KEEFFE
Dorothy Pearl
Tarra Day

TEMPLE GRANDIN
Tarra Day

YOU DON’T KNOW JACK
Dorothy Pearl
John Caglione Jr.

Outstanding Prosthetic Makeup for a 
Series, Miniseries, Movie or a Special
CASTLE
Debbie Zoller
Steve Prouty
Todd McIntosh

GREY’S ANATOMY
Norman Leavitt
Bari Dreiband-Burman
Thom Floutz
Bart Mixon
Thomas R. Burman

NIP/TUCK
Stephanie Fowler
Bari Dreiband-Burman
Tom Floutz
Thomas R. Burman
Michelle Tyminski
Bart Mixon

TRUE BLOOD
Brigette Myre-Ellis
Ned Neidhardt
Danielle Noe
Todd Masters

http://www.italyhairfashion.com


I RECENTLY RECEIVED A CALL FROM A COMMERCIAL PRO-
DUCTION COMPANY IN NEW YORK CITY THAT HAD CALLED 
LOCAL 706 AND REQUESTED A “SKILLS LIST” OF HAIR 
STYLISTS WHO WERE PROFICIENT IN HAIR LACE WIGS. 
MY NAME WAS INCLUDED IN THAT LONG LIST OF MY 
BROTHER AND SISTER HAIR STYLISTS, AND I BELIEVE THAT 
FILLING OUT THE QUESTIONNAIRE AND RETURNING IT TO 
THE LOCAL MIGHT HAVE BEEN THE FIRST STEP TOWARD 
GETTING THE JOB. I DON’T HAVE A WEBSITE, BUT I DO MY 
BEST TO KEEP MY IMDB INFORMATION  ACCURATE, TRUTH-
FUL AND UP TO DATE. I ALSO POSTED MY PARTIAL PORT-
FOLIO, WHICH CAN BE VIEWED ON YouTUBE TITLED “TENA 
PARKER’S PORTFOLIO,” AN EFFICIENT AND NO-COST WAY 
TO VIEW MY WORK WITH EXTENSIONS, COLOR, WIGS, 
PERIOD AND CONTEMPORARY STYLING. I MADE THE SLIDE 
SHOW ON MY COMPUTER USING MY iMOVIE, POSTED IT 
ON YouTUBE AND NOW I HOPE THAT MY PEERS, PRODUC-
ERS AND ANYONE ELSE INTERESTED WILL TAKE THE TIME 
TO LOOK AT MY WORK. I ALSO SAW THIS AS A PROACTIVE 
“GREEN” WAY TO SHARE MY WORK. NOT ONLY WAS IT 
FREE AND FUN TO MAKE, IT ALSO SAVES ON GAS AND 
AVOIDS RUNNING ALL OVER TOWN. POSTING MY PORT-
FOLIO WHERE PRODUCERS COULD LOOK AT IT GIVES THEM 
A CHANCE TO SEE IF I AM IN THE ARENA OF STYLIST THEY 
ARE LOOKING FOR.

I received a call from the production company asking my 
availability. They then asked if I could come immediately and 
meet the director, Paul Middleditch. The product was Bud 
Light. During the interview, I was shown all three scripts 
and storyboards that had been drawn by the director. I was 
then asked to watch an animated version of all commercials 
on a computer. While waiting to meet with the director, pro-
ducers, writers and the client, I took notes, wrote questions 
and came up with ideas for hair styles for each spot. Being 
prepared with questions when interviewed shows your inter-
viewer that you are looking for a challenge, creativity and 
genuine interest in the project. Garage Sale, Founding Fathers 
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and Closest Encounter were the names of the three commercials 
and when I entered the conference room, I was faced with the 
creative team and now, the agency was also now included. We 
began by breaking down the commercials one by one…

Commercial #1: Garage Sale 
This fi rst commercial was to be fi lmed in a contemporary 

setting, had a large case with eight principal actors and 12 
background. No special needs and not much discussion was 
needed for this spot.

Commercial #2: Founding Fathers 
I called upon what I call my “Angel Trailer Fairies” this 

day, as it was going to be close getting everyone ready and 
approved by the client on time for the set call. The location 
was Yucaipa—nearly two hours from Los Angeles, and we 
needed to have everyone ready by 7 a.m. This was going to be 
the biggest challenge of all the spots, and the production let 
me hire three more hair stylists, which meant we were allowed 
10 minutes per actor. Four of the actors were to portray our 
Founding Fathers: George Washington, John Adams, Benjamin 
Franklin and Thomas Jefferson. There were also three women 
featured and 30 background. Originally, the storyboards and 
animated version of the commercial suggested that these 
women were to have contemporary hair styles, but in actuality, 
the client wanted everyone in Colonial/Revolutionary War–
period styling. There were no fi ttings for this large cast of 37 
and I was given only two days prep for all three commercials. 
Fortunately, I had Assistant Department Head Susie Maust for 
one prep day as well. I knew of her expertise with wigs and her 
involvement with reenactment in this same period. When there 
are no fi ttings, you have to anticipate and over-prepare. Not 
knowing what the cast looked like, I wigged all four Founding 
Fathers and prepped boxes of extra hair from my stock, along 
with accessories for the period. We needed to be prepared for 
any surprises. I contacted extras casting and requested that all 
background women come in the smallest hair rollers they had, 
and not take out the rollers until a stylist either asked them 
to, or we did the work ourselves. This helped, along with a lot 
of research, hairpins and hairspray. Using the Internet, I sent 
research photos to my two additional stylists, so we were all on 
the same page style-wise.  

Thomas Jefferson’s wig was already a light shade of red, but 
the client was adamant about enriching the color. As I hate 
to commit to a permanent color on my stock of lace wigs, I 
chose to use a color shampoo instead of permanent color. I 
blended shampoo colors and soaked the wig until I was happy 
with the color. The style was pulled back with a black ribbon, 
and I was told he would be wearing a hat. We conferred with 
wardrobe (and made sure they understood the actor would be 
wigged) and checked to make sure the hat would fi t. The client 
wanted a younger version of Benjamin Franklin with a little bit 
of hair on top but there were no constraints on the color, so 

when I found the right color and length, out came my scissors 
and I cut out the top portion of the wig, leaving the back and 
sides. I kept the hair I cut out, just in case we needed it when 
applying the wig. I’d been told that the actor portraying Ben 
had very little hair on top, so I knew we could make it work 
and bring Mr. Franklin to life. Franklin’s partial wig was left 
in the “magic wands” of Sue Maust; she did it effortlessly and 
it looked like a piece of art when she was fi nished. Blending 
Reel Color, adding the partial wig, combing, styling—nobody 
would ever know how much effort it took as it looked so natu-
ral. When you see the commercial, it looks like his own hair. 
George Washington’s wig was also human hair with a wave in 
it. Since once again this wig had no prior fi tting, our greatest 
fear was about it ‘growing’ in the heat of the day after it got 
styled. After styling, I air-brushed white Reel Color to cut the 
yellow in the wig, then sprayed white dry shampoo over the 
whole thing to give the appearance of a powdered wig. It was 
a great effect and the wig fi t perfectly! On John Adams, we 
again used a human hair wig with a natural wave, pulled back 
and tied with a black ribbon (no hat). Prepping for this day, 
I asked transportation if they could get my additional stylist 
trailer as close as possible and I set up a “base camp” outside 
between the trailers with access to the prepped hairpieces, 
switches, accessories and wigs for all four stylists to access 
easily. We had only four hours to get everyone ready (less than 
10 minutes per styled actor and background) and couldn’t have 
done it without the skillful hands of Elizabeth Rabe and Linda 
Dalbec-Rasmussen.

Commercial #3: Closest Encounter 
This one was a UFO landing with three gorgeous aliens in 

tight-fi tting costumes and platform boots. In animation, all 
three women had different colored and styled hair, but they 
actually listened to my suggestion that all three wear the same 
synthetic wigs to compliment the shine of their costumes. The 
director also wanted them to wear antennas, so we chose wigs 
(all black—1B) that allowed for headbands underneath. Again, 
they agreed with my suggestion for a medium-length, angled-
geometric cut with fringed bangs; short enough to show off 
their fi gures rather than hiding under long hair. Thank good-
ness the wigs were synthetic—it rained on the day of the shoot. 
And of course, we had military and civilian background.

I was so thrilled to have an opportunity to write this article 
for The Artisan. I love to read it and pick up what others have 
shared. As a second-generation hair stylist in this Local, I feel 
there are great expectations and plan to honor my mother (and 
mentor) and her reputation, Bunny Parker, who is now enjoy-
ing her retirement! I’ve been a hair stylist for 23 years and we 
only did two fi lms together, but she trained me well, gave me 
confi dence and allowed me to shine. We are so very blessed to 
do what we love and make a living doing it. Abundance to you 
all for the rest of the year, and now I am on to my next job in 
August—a sitcom for NBC called Perfect Couples.•
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HAIR MUST
     NOT WIN

My Motto: 

B Y  T E N A 
PARKER BAKER
J O U R N E Y M A N
HAIR STYLIST



HAIR by Michele Arvizo, department head hair
I have spent most of my career in the theater and the salon. I have 
been able to utilize all of my salon experience, period hair styling 
and wig skills on the show. Being that the Forester family owns a 
fashion house, we are able to get very creative.

I take care of Katherine Kelly Lang, Heather Tom, Jackie Woods, 
Jennifer Gareis, Ashley Jones, Kimberly Matula and Alley Mills.
I like the hair to look as natural as possible with its own body and 
shine. I’m a big fan of sexy, romantic-looking hair. The show is 
called The Bold and the Beautiful so it’s important that the women 
look beautiful, sleek and sexy.

I have a lot of fun with Jackie Woods’ character who plays 
“Steffy.” One minute, she has a very sleek business-like polished 
look, the next, she may be doing a sexy, fl owy big hair lingerie 
photo shoot.  

I look at each actor individualy and take into consideration their 
character and wardrobe.

Some of my techniques are doing a blow dry and leaving the 
brushes in until they all cool to achieve maximum volume 
and shine. 

Some of the products I use are Redken glass, the men love 
Bumble and bumble products. I love Foaming Pomade for my 
up do’s and a Mason Pearson brush.

And of course, having Audrey Soto as my assistant makes 
everything run smoothly.

MAKE-UP by Christine Lai-Johnson, 
department head make-up
I supervise the make-up on The Bold and the Beautiful. I have 
worked on the show since it began 23 years ago. I have had 
the wonderful opportunity to have won a Daytime Emmy, 
and we have been nominated 12 times for make-up on The 
Bold and the Beautiful. I am so proud to mention that our show 
was and is currently the “best daytime drama” show, winning 
the Emmy two years in a row (2009–2010).

This show has taken us to beautiful locations to shoot 
such as Italy (Lake Como, Venice, and Portofi no) and 
Barbados. Our show has presently been added to The Guinness 
Book of World Records for the “most watched soap opera” in the 
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Our glamour girl
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world and is seen in more than 110 countries worldwide!
We have had many famous guest stars on our show from Betty 

White to Charlton Heston. (I even got to play his make-up person 
in his scene.) 

My regular crew currently consists of three talented ladies: 
Melissa Sandora, Allyson Carey, and Jackie Brubaker.

 Our show is about two Los Angeles fashion houses and two fami-
lies and all the drama that goes on between them all and then some!

So with that said, we get to do all sorts of make-up, from basic 
beauty, ultra-high fashion m/u, FX m/u (accident, fi ght, burn vic-
tims), women masquerading men, the lists goes on. They write it, 
we paint it! 

  Products we like to use, let’s see, we like all types to get the job 
done: RCMA, MAC, Make Up For Ever, Cargo, Lancome, Stila, 
Temptu, 3 Degree, Kryolan, Ben Nye, and the lists goes on...

 I would like to mention that working in daytime television is a 
very fast medium. We shoot two shows a day, maybe 120 pages of 
dialog too. Sometimes we barely get a few days’ notice for a gag. 
So prep and camera testing is a luxury we sometimes get for com-
plicated make-ups, and we have to apply it in “Grease Lightning 
Time!” Many times we have to create a special effect m/u “right out 
of the set bag” for those on the immediate set 
results! Head gash wound, no problem!

For example: We have an actress who wears 
an ongoing “heat transplant scar” from open-
heart surgery (heart given to her from her 
dead brother—what a guy!). It’s been 2½ 
years of ongoing continuity. Oh, that’s anoth-
er thing we are dutifully bound by continuity, 
perfect example. 

Another example: An actor needs to be made 
up as a plaster statue for a photo shoot, OK! 
Four artists, we all take a quarter section and 
bam! Statue!

Yeah! Teamwork!
In closing, The Bold and the Beautiful has and 

is a fun and creatively rewarding show to work 
on, and most importantly, I have had the great 
opportunity to work with some of the best 
make-up artists and hair stylists in the biz!

Bring on season 24! •

THE BOLD AND 
THE BEAUTIFUL

Our statue man

Christine Lai-Johnson touching up Betty White

Heather Tom with ongoing scar



MAKE-UP by Gail Hopkins, 
department head make-up
Days of Our Lives is about to celebrate its 45-year anni-
versary and 45 years of soap opera make-up going from 
Max Factor panstick to 2010 airbrush. This is a special 
opportunity to honor the many wonderful, talented art-
ists who’ve been part of our team. It’s also a chance to 
refl ect on the journey of the Days make-up department.

Our make-up team—Nina Wells, Deidre Decker, 
Joleen Rizzo, Glen Alen Gutierrez. Our hair stylists—
Margie Puga, Matthew Holman, Patrick Kilian & Kate 
O’Neil-Harley. Days has been so lucky to have the high 
caliber of make-up artists and hair stylists over the years 
who have contributed their artistry & talent. Make-up 
artists Keith Crary, Lucia Branca, Carol Brown. Robert 
Sloan, Ken Schoenfeld and Richard Snell are among the 
talented alumni.

As for the journey—years ago, soaps were a regular 
taped show, where a more theatrical make-up was done. 
There was more shading of jaws and cheekbones—it was 
much more corrective. We used to add more color (more 
red at NBC) because people would look washed out due 

to the lights & cameras. We only used make-up made for 
television and fi lms. It went from Max Factor panstick & 
pancake to Bob Kelly sticks to Bill Tuttle base which was 
a thinner foundation. Back then, it was a Dynasty-fantasy 
look. Things have changed to where it’s going toward 
high defi nition and you need a natural, glowy look—
more like features. Now, we like to use studio bases like 
Make Up For Ever HD & Temptu as well as department 
store bases like Armani. The show casts beautiful people 
so you don’t have to do as much corrective work, unless 
you are trying to make them less haggard because of their 
heavy work/party schedule (just kidding).  

Because of the unusual twists & turns of soap opera 
storylines, we’ve been able to do many fun things … 
multiple weddings (Sam’s been married 13 times) and 
elaborate parties, a 1940s period-show fantasy & make-
up, etc. Keith Crary has created many dazzling fantasy 
make-ups ranging from monsters and whimsical crea-
tures to Cleopatra. Every make-up he does is a magical 
work of art. He began his career doing his make-up as 
a clown for the Ringling Bros. and Barnum & Bailey 
Circus. He joined Days in 1976.  
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In special effects, our make-up artists relish doing the 
make-up for whatever injuries and traumas are infl icted on 
the characters. In one episode, Lucas was locked in a freezer 
truck and he was made up to go through various stages of 
hypothermia & frost bite. 

3rd Degree Silicon and Skin Illustrator Color systems 
are favorite products. We jump at the Kodak moment when 
actors come in with real injuries, to study and record them 
for future story lines. Our special effects make-ups include 
the amazing work of the late Richard Snell, who designed 
and collaborated on many prosthetics & bald caps.

Many of our incredible hairdressers have come from a the-
atrical background and have extensive training in the theater 
with lace front wigs and hairpieces. They are able to deliver 
anything they are called upon to do.

The taping schedule has changed drastically since I started 
in the 1980s. Days used to tape one show a day, fi ve days 
a week—year ’round. They had a crew ready to take down 
the sets and re-light every night. Now, they tape seven to 
eight shows a week and take 14 weeks off. It’s an intense, 
fast-paced schedule where we jiggle 40 actors doing multiple 
shows per day. I call it “Make-up NASCAR.” It’s a huge job 
to coordinate the actors’ many different looks, making sure 
the continuity is correct and everyone is on the same page. 
It defi nitely takes a team effort and our talented hair stylists 
and make-up artists do a fantastic job.

There is a camaraderie among the Days make-up and hair 
team—past & present. It’s a family. We continue to inspire 
and educate each other as Days evolves.

What a joy it is to work and be inspired by such gifted, 
dedicated and wonderful hair stylists, make-up artists, cast 
& crew. Margie Puga always says, “Have fun!” and I am 
doing that and feeling so grateful.

HAIR by Margie Puga, department head hair
Coming to work at Days of Our Lives has been so much fun 
for me. I get to do what I love—“hairdressing”! How great is 
that? Making pretty and sometimes not so pretty depending 
on the script. Whatever it is, I love it! That’s the easy part.

Here at Days we have a very talented and dedicated hair 
team. We all agree that there is nothing better than “doing 
hair” for a living.

Days of Our Lives

Standing from left: Joleen Rizzo, Gail Hopkins, Nina Wells & Glen Alen Gutierrez.

Sami Brady 
in curls
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Contract Negotiations Run Smoothly
At the beginning of this year, I reported that 2010 was going 
to be a ‘banner year’ for this Local in regards to the negotia-
tion/re-negotiation of our non-Roster contracts. I would like 
to take this opportunity to report on the great progress that 
we have made.

Earlier this year, we reached a successful 
agreement with Team San Jose (Broadway 
San Jose); this new employer fi rst signed 
a contract with us last year, fi lling the 
gap left by our longtime association with 
American Musical Theatre of San Jose. 
Working with our San Jose steward Robin 
Church, we were able to build a success-
ful new agreement, covering seven venues 
in Silicon Valley, and encompassing rates 
and conditions for industrial shows.

As a tail end of our Disneyland Resort 
negotiations in 2009, our Theme Park 
members voted (unanimously!) this year to accept a negotiated 
proposal to participate in the Disney 401(k) Plan beginning 
Jan. 1, 2011—the same plan utilized by the management and 
administrative staff at Disneyland. This is the fi rst time that a 

bargaining unit group has been allowed to contribute—with 
partial matching contributions from the employer—into this 
plan! This is very exciting for us and our members…

After many years, we fi nally have an agreement with the Orange 
County Performing Arts Center (OCPAC). For the fi rst time, 

OCPAC has agreed to hire our members exclu-
sively and make benefi t contributions on their 
behalf. We will re-negotiate this agreement in 
the fall.

Tommy Cole and I negotiated a new Center 
Theatre Group contract; we were especially 
proud that we were able to reach an agreement 
without concessions or give-backs. I was also 
able to negotiate a new Performing Arts Center/
Music Center agreement (which piggy-backs on 
top of the CTG agreement), and was able to 
convince the employer to pay a kit rental fee in 
certain circumstances. I am slowly making head-
way in getting the L.A. Philharmonic to agree to 

a similar arrangement (to cover the Walt Disney Concert Hall 
and Hollywood Bowl).

Tommy and I successfully reached an excellent new four-year 
deal with the Los Angeles Opera. Negotiations went extremely 

BY RANDY SAYER
Assistant to the Business Representative

I.A.T.S.E. Local 706

“ This is an 
exciting time in our 
Local … and we 

are working hard … 
negotiating good 

contracts on your 
behalf. ”

http://www.royalbrush.com
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Matthew Holman, Patrick Kilian, Kate 
O’Neil-Harley and I design & create hair styles 

every day in a half-hour or less. If you’ve never 
worked on a soap, you should try it at least once. 

Garry Allyn and I were just talking about this the 
other day. It’s not so simple. It’s a challenge that 

involves art & strategy. There are so many factors like 
creating different looks in a short time, then restyling 
it and matching it two weeks later.

Considering that we rarely tape less than 125 pages 
a day—fi ve days a week—that’s 7½ shows per week. 
Plus, taping out of order most always. It would be easy 
to panic, but I like to think that we don’t.

There is a lot of action in & out of the make-up and 
hair departments, not only when we’re getting the show 
ready for tape but also in between. Everybody likes to 
be in our room! The actors come in & out all day long. 
We do have fun. Laughing with each other and at each 
other. Some of the things we laugh about are things we 
can’t talk about in this article. What can I say? We do 
entertain each other daily.

Another thing that comes to mind is a funny story 
about Farah Fath, the actress who played Mimi. She 
always came in with different color hair. She was young 
and didn’t know the rules quite yet. We made it work 
using color mousses and so on. But this one Monday, 
after working on some MTV thing, she came in with 
these horrifi c extensions. I had to match her style from 
Friday—which was a soft-curled bob. I don’t know 
what she was thinking! That was the famous creation 
of the “curly hair pink hat.” 

The good thing is that it was a winter scene. It gets 

very cold in Salem. So I ran to wardrobe. 
Richard Bloor found a pretty pink wool 
hat. We found some wefts that matched the 
color of her hair. I curled and sewed them 
inside the hat making it look like her Friday 
hair style, only now with a hat. It worked! 
We just didn’t have time to take out her 
extension. That’s the kind of crazy thing 
that happens around here. The funny thing 
is that everyone loved that hat except Farah. 
At the beginning, it was great but it was the 
longest day ever. She had to match that look 
for two weeks and it wasn’t winter anymore 
when Farah wasn’t wearing the hat everyone 
else was.

We use and try new products all the time. 
Product research is a big thing with us. Our 
faves are Aveda Aguage, KMS, Kerastase, 
Your Hair Sucks, and Rudeman creamer. It 

all depends on the hair you are working on.
Period hair styles excite me. We had so much fun 

doing the ’40s segment. Sami Brady played a blonde 
bombshell. She was inspired by an adorable ’40s actress 
named Judy Holliday. I’d seen many of her fi lms. So it 
was clear from the start.

Our hairdressing team researched it for days using 
photo books of actresses from the ’30s & ’40s. The 
wardrobe was beautiful. The  ake-up was phenom-
enal! Everything was perfect. Our hair team rocked it. 
Matthew did a beautiful ’40s do on Chloe. Kim was 
inspired by a ’40s Barbara Stanwyck look and Patrick 
worked background. One of the do’s I gave Sami was 
a Betty Grable up do. We were proud when we saw the 
end result.

We are inspired by the wardrobe, the fantasy of the 
script and the vision of the actor.

I’ve been working on Days for 11 years. I still can’t 
believe that it’d passed so quickly.

We have wonderful make-up artists. Every “one” is 
talented to the max. You know it sounds kind of crazy, 
but we really do love each other.

I think of all the talented and wonderful hairdressers 
that have come through our department: Kim Davis 
Salvatore, Garry Allyn, Sean Flanigan, Randy Sayer and 
Arleen Chavez, including Terrie Velasquez-Owen, Zora 
Sloan, Natasha Ledek. Wow! They all had something 
special to give to Days. And we’re all the better for it.

Last but not least, Gail Hopkins. I don’t know how 
she does it all but she does. She remembers “every-
thing” and makes our make-up and hair departments 
run so smoothly.•

Styling hair from left: Matthew Holman, Patrick Kilian & Margie Puga

::Makeup Essentials 2010
We designed them just for you!

Our new catalog will debut this Winterl!
Go to www.bennye.com to download our current
catalog. Visit our dealers for efficient service.

Ben Nye Makeup, 3655 Lenawee Avenue, Los Angeles, CA 90016 | 310. 839. 1984 | 310. 839. 2640 Fax | www.bennye.com

: : Stunning
Creme Stackables
Accentuate beauty or heighten F/X realism with
our pre-assembled, five-color Stacks. Select from
Bruise, Burn & Age F/X, Lumière Creme Brilliant &
Metallic, Neutralizer and Lip Gloss. Introducing
two new F/X shades: Bruise and Vein.

Indescribably delicious!
Shimmery, high-intensity
Silver and Gold creme
crayons glide on like liquid
metal, then “dry” to a
smudge and waterproof
finish. Safe for eyes,
but you’ll want to use
them everywhere!

: : New Olive and
Brown Collection
Introducing a beautiful new

collection for light olive to deep
brown complexions: Mojave

Matte Foundations, Visage Poudre
loose powders and Belle Visage

compacts. Colors are subtly
warm or golden for a natural,
elegant finish. Designed for

Hi-Def, print and film.

: : Lumière Grande Colour Palettes
Brilliant & Metallic
Our most popular Lumière shades are now available in two wildly
useful eight-Colorize any design for runway, theatre or fashion.
Refillable, magnetic case neatly tucks into any kit.

: : Lumière Creme Colours
17 Sizzling Shades
Ultra-rich cremes produce a burst of luminescence
in 17 lavishly-pigmented shades! Refillable palette
contains 12 best-selling, high-energy colors. Layer
with Lumière Grande Colour for amazing opulence.
Individual pots stack for convenience.

: : Eye Shadow & Rouge Palettes
All You Need!
Our sleek palettes are available in four new 8-color ensembles. New Essential Eye
Shadow Palette (ESP-912, top) is a complete collection of neutral shades for eyes and
brows. Fashion Rouge Palette (ESP-922, bottom) includes soft pink and coral hues for
natural highlighting and contours. Theatrical Eye Shadow (ESP-914) and Rouge Palettes
(ESP-924) are also available.

: : Shimmer Crayons
High-Intensity Metallics!

: : Ready-to-Wear Color
16 New Eye Shadows & 7 Rouges!
Discover all 23 bold, sophisticated and delicate shades added to our
collection of Eye Shadows and Rouges. Smokey Taupe, Mink Stole,
Wild Orchid, Caribbean, Blushing Bride and Fresh Coral are just a few
of the stunning new colors. All are formulated in a richly pigmented,
silky-smooth texture
in pots or refills.
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well, thanks in no small part to the strength and 
commitment of our Committee: Darren Jinks, 
Samantha Wootten, and Brandi Strona—who 
were all present throughout the negotiations. 
This agreement was unanimously ratifi ed by our 
members!

July was all about our major contracts to the 
north: San Francisco Ballet negotiations went 
extremely well; we were able to agree to a 
reversal of all of the concessions made in 
2009, and see a little raise in wages and ben-
efi ts as well. The San Francisco Opera talks 
were tough but ultimately, we found ‘creative’ 
ways to fi nd increases in wages and benefi ts for 
our members during the employer’s fi nancial 
“freeze” situation. Thank you to our commit-
tee: Melanie Birch, Andrea Pino (both of 
whom were present at the San Francisco Ballet 
negotiations), Denise Gutierrez, Tim Santry, 
and Vanessa Taub-Flores (Vanessa made out-
standing contributions during both our San 
Francisco Ballet and San Francisco Opera 
talks), and of course, our San Francisco stew-
ard Susan Stone, who worked tirelessly all 
month helping me prep for both sets of nego-
tiations. Susan is a huge asset to our Local.  

Currently, at the time of this writing, I am 
in continuing negotiations with KTLA; later 
this month, I will enter talks with Fox (KTTV/
KCOP and Fox Digital); these negotiations 
are done with the participation of several other 
Locals in Hollywood, and led by Pete Marley—
one of our West Coast IA representatives. These 
talks promise to be tough, as always… 

We’re only halfway through! We still have 
negotiations with the Ballet San Jose, San 
Diego Opera, Broadway San Diego (new!), 
Nokia/Staples Center, CBS, and a brand-new 
contract to cover the new Cirque du Soleil show 
at the Kodak Theatre (coming in 2011) to 
look forward to, and several non-union network 
television venues we hope to organize in the 
near future.  

This is an exciting time in our Local, and 
I am happy and proud to report that we are 
working hard and doing our best to represent 
our hard-working members, negotiating good 
contracts on their behalf.

So, if you don’t see me in the wings, you 
know that I’m at the bargaining table…

EVENTS
CALENDAR OF EVENTS

September 6 Labor Day Holiday:  
 Offices Closed
September 12 Board of Trustees Meeting 
 Make-Up Craft Meeting 
 at Television Academy 
September 13 Executive Board Meeting

October 1 Close Out Phone Book
October 3 Board of Trustees Meeting
October 10 Hair Craft Meeting 
 at Television Academy
October 11 Executive Board Meeting
October 18 Theatrical Meeting  
 Local 706 Office at 7 p.m. 
 
November 1 San Francisco General
 Membership Meeting
November 7 Board of Trustees Meeting
November 15 Executive Board Meeting
November 21 General Membership 
 Meeting
November 25 Thanksgiving Holiday:  
            & 26 Offices Closed

2010

CONGRATULATIONS

To Our 
Daytime 

Emmy Winners 

Outstanding 
Achievement in 

Hairstyling 
for a Drama Series 

THE BOLD AND THE 
BEAUTIFUL, CBS 

• CARLOS PELZ •  
• AUDREY SOTO •   

• MICHELE ARVIZO •  

  

Cuadpro® Marketing 10-42

ADVANCED TECHNIQUES 
AND ARTISTRY 

CREATE MEMORABLE FILMS

PRODUCTS & SERVICES

Here at MICU we’re showing off our talent and letting our creative
side show, by finding ways to bring you simple banking.

* Limited time - New Auto Loan rates up to 60 months. 
* Free access to over 28,000 CO-OP Network ATMs and 800,000
   ATMs worldwide through links to the NYCE, STAR, Cirus, 
   Pulse and Plus networks.
* Car buying services through Autoland, Redbook, & Executive 
   Car Leasing.
* Our free checking account offers you both ATM and free debit 
   cards with REWARDS.
* We also offer CURewards™ for our VISA credit card
* Free Online Teller and Money Maestro Audio Teller.
* Real Estate loan services through West Coast Realty (personal 
   service).  If we can’t fund the loan we’ll help you find a lender 
   who can help you.

We offer guaranteed lowest loan rates for all consumer loans.  We’ll
MEET or BEAT other approved rates from financial institutions.

   
For DETAILS, call us toll free at 

1-800-393-3833 or visit us online at
www.musicianscu.org

That makes banking just a little easier!

http://www.drgording.com
http://www.graftobianmakeup.com
http://www.musicianscu.org
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In Memoriam
Shirley Althouse Madden (1918–2010) 
We have recently learned of the passing 
of Shirley Althouse Madden on June 25. 
She was a journeyman hair stylist who 
joined Local 706 in 1947. As was the 
custom during those days, she began 
her career working at the major studios: 
Fox, Columbia, Universal, Warner Bros., 
and eventually, became a member of 
Local 706. She 
worked her way 
into journeyman 
status with her 
many talents, 
not only as a hair 
stylist, but also 
as a designer and 
colorist. During 
the early days of 
television, she 
was hair stylist 
for The Gale Storm Show and The Outer Limits. She also worked on 
numerous studio features with Elvis Presley, Ronald Reagan, 
Jane Fonda, Barbara Stanwyck, Rhonda Fleming, Fay Wray, 
Raymond Burr to the top rock & roll singers from the 1950s 
in the film Go, Johnny, Go! 

Shirley was also a member of the elite group, the Society of 
Cinema Hairstylists (no longer in existence). Unfortunately, 
her hard work and dedication to the job resulted in severe back 
injury, surgery, and a very long recovery. Although she worked 
sporadically into the early 1970s, she retired early. After the 
passing of her husband Clinton, Shirley sent a note to the 
Local reminiscing that her working days were the happiest 
days in her life and how much she missed her friends. She 
moved to Las Vegas, Nevada, and rented her home to families 
and friends for weekend getaways—with tennis courts and a 
spa. She even picked up visiting guests at the airport. Shirley 
Althouse Madden is survived by her son John of Santa Rosa, 
California. 

Jack Freeman (1922–2010)
My friend Jack Freeman was one of the greatest persons you 
ever wanted to meet. He was kind, generous and intelligent. 
He read a book a day. Everybody in the business loved him. 
He did make-up for some of the biggest stars of his time. 
His talent and ability was unbelievable as a make-up artist. 
He was always ready to give a helping hand to everyone. He 
will be truly missed. –Cherie Huffman

Cielo Jaya Solares was born on February 2, 2009. She 
weighed 7 lbs 8 ozs at birth. This picture was taken in 
May of this year, so she was just over 15 months.

She is soo sweet, with a very happy disposition. Her 
name means heaven in Spanish.

Sincerely,
Make-up artist Kylie Bell & husbnd Erik Solares 

She’s So Cute!

y
t

r

Hello everyone! Just 
wanted to let you know 
there IS life after retire-
ment from 706! Here 
I am standing on the 
bow of our 40’ bareboat 
charter boat sailing for 
eight days around the 
British Virgin Islands! 

Life is Good!  
Jim Kail
Kailjr1@gmail.com    

Retired
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Lynn Masters (1930–2010) 
“I desire to become a member of the make-up artists 
and hair stylists Local 706 because I believe that this 
type of organization is instrumental in maintaining 
the high standard of quality and ethics of my profes-
sion. Membership in this organization implies the 
integrity and skill of workmanship of which I am 
proud. I feel that only by the combined efforts of a 
group such as this, can the mediocre and inept be pre-
vented from lowering the esteem with which the general public 
views our profession.” 

These profound words were found attached to the original quali-
fication questionnaire that Lynn Masters filed in 1962. Her long 
and admirable career produced some of the most iconic hair styles 
of the 1960s and ’70s—the stylized blondeness of Barbara Eden 
on I Dream of Jeannie and the dark, perfect flip that will always be 
associated with Marlo Thomas on That Girl. Even the Local 706 
trademark reflects the essence of that hair style that was so much a 
part of the 1960s. Her craftsmanship and abilities with hair were 
perfection, and she gladly shared her knowledge and techniques. 
Always the workhorse, she finally received recognition for her abili-
ties when she was nominated for a Make-up Artists and Hair Stylists 
Guild Award (alongside Michael Reitz and Karen Bartek) for her 
work on Alias in 2001.

Lynn was an outgoing, fun-loving and caring dynamo who loved 
a good story and lived many adventures that kept her audience 

listening and laughing. She played matchmaker for Marlo 
Thomas and her husband Phil Donahue. When Marlo was 
a guest on his talk show, Lynn thought Phil was so hand-
some and adorable, she said to Marlo, “He’s going to be 
your husband.” After the show, Lynn called information 
and they gave out his home phone number. She called him 
and invited him to the hotel where they were staying in 
New York so that he and Marlo could meet for cocktails. 
The rest is history. 

Lynn retired in 1990 after a long career that began an NBC 
and accomplished a huge resume of television productions.After a 
10-year hiatus to be with family, she came back into active member-
ship and worked constantly. She was an active member of the Local 
706 Welfare Committee, which was a natural outlet for her generos-
ity of spirit and caring for others. Her life would make a great book.

Lynn Masters passed away after a long battle with cancer on 
June 4. Born in Brooklyn on March 25, Lynn moved to Los Angeles 
in the late ’50s. She is a beloved friend, sister, mother, and grand-
mother, who will be deeply missed by all. Lynn is survived by her 
daughter Tammy Lindsey, son Howard Folkman, daughter Lori 
Buckley, grandsons Lance Oksner and Clark Williams, granddaugh-
ters Chori and Jessie Folkman, dogs Abby and Demi, and many 
friends. A memorial service was held on June 13.

Lynn’s final and most important wish was that her dogs be taken 
care of upon her passing. For more information, call Tammy at 
(818) 681-8494.

NEWS
EXTENDED FAMILY NEWS

Dan Greenway (1917–2010)
Right after World War II ended, Dan Greenway was hired as 
a make-up apprentice at Republic Studios, now known as CBS 
Center Studios (CBS Radford). Although the studio made 
some of the premier films of that time, it was better noted for 
the singing cowboys Roy Rogers and Gene Autry, serials and 
cheap “B” movies that were produced in a week for a budget 
of $50,000. He learned his craft, was accepted into member-
ship in Local 706 and became a journeyman in 1949. Dan was 
always known for his wonderful sense of humor and his innate 
ability to have fun on the job. Not only was he funny but he 
could always find something to like 
about everyone—he made each person 
feel special by complimenting some-
thing about them, whether it was their 
smile, hair or artistic abilities. He was 
a great story teller, but when asked to 
write a book, he declined saying he 
didn’t want to “rat out his friends.” 

Dan worked on numerous feature 
films and television series during his 45 years as a make-up art-
ist—two films with Elvis Presley (Clambake, Frankie and Johnny), 
two with Gregory Peck (Pork Chop Hill and The Big Country), 
Charlton Heston, James Stewart (The Man Who Knew Too Much), 
Audie Murphy, Jean Simmons, Carroll Baker, Raquel Welch, 
Jane Russell, Linda Christian and Rip Torn. Photos supplied 
by his family also show Dan maintaining Kirk Douglas’ make-
up on 20,000 Leagues Under the Sea in 1954 (Dan was Gustaf 
Norin’s assistant). He was make-up artist to Roy Rogers and 
Dale Evans on The Roy Rogers Show and Efrem Zimbalist Jr. on 
The F.B.I., and photos show him working on Jack Kelly who por-
trayed Bart Maverick on the series Maverick. As was the custom 
of the time, many of the films he did were not credited, as only 
the studio department heads were listed.

Dan and his wife were fortunate enough to travel the world, 
whether on productions or on leisure time. When he retired 
in 1981, Dan and Helen moved to Baja California, built their 
beautiful home and became one of the pioneering Americans 
who settled around Rosarito, Mexico. He loved living right 
on the beach and was featured in an interview on CBS News in 
2005 as one of the first sun-and-surf lovers who had found 
their affordable piece of heaven. As he said in the interview, “It’s 
a beautiful life.” After two surgeries to fight cancer, he lived 
with his daughter Cindy in Las Vegas, along with her daugh-
ters Tiffany and Victoria and great grandchildren Alexandria, 
Mary Katherine, Faith and Ethan—four generations that got 
to know and adore the grandfather who told wonderful stories. 
Unfortunately, due to post-surgical complications, Dan passed 
away in his sleep. All family and friends are welcome to attend a 
memorial on August 22 in Cantamar, Mexico (near Rosarito). 
If you would like to attend, please call the family at (702) 
562-3594 for more specific instructions. In lieu of flowers, 
it was his wish for a donation of any size to go to the Baja 
Scholarship Foundation in his name. The email for the founda-
tion is JGGLLK@aol.com and all donations are tax deductible.

CALL FOR MAKEUP PORTFOLIOS
83RD ACADEMY AWARDS®

THE ACADEMY’S MAKEUP ARTISTS AND HAIRSTYLISTS BRANCH WELCOMES THE 
SUBMISSION OF PORTFOLIOS DEMONSTRATING EXCELLENCE IN MOTION PICTURE 
MAKEUP FOR THE 2010 AWARDS YEAR.
 
WHILE PORTFOLIOS ARE NOT REQUIRED FOR ACHIEVEMENTS TO BE CONSIDERED, THEY 
DO HELP THE BRANCH MEMBERS IDENTIFY POTENTIAL NOMINEES. PORTFOLIOS SHOULD 
BE NO LONGER THAN 12 PAGES AND INCLUDE BEFORE-AND-AFTER PHOTOS WHENEVER 
POSSIBLE. CONTINUITY PROGRESSIONS ARE ALSO USEFUL.

SEND PORTFOLIOS BY DECEMBER 1, 2010 TO:
 
MICHELLE AYALA
ACADEMY OF MOTION PICTURE ARTS AND SCIENCES
8949 WILSHIRE BLVD.
BEVERLY HILLS, CA 90211

FOR MORE INFORMATION, CALL (310) 247-3000, EXT. 117
OR EMAIL MAYALA@OSCARS.ORG

www.oscars.org
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Making the Cut

Hair stylist Jan Brandow (right) working at Universal in 1981. After 
joining Local 706 in 1967, she became a member of the Executive Board 
(1978–1979), Vice President (1980–1981 & 1984–1989), Recording 
Secretary (1990–1991), and President (1992–1999).


